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Dear Friends & Supporters of The Samburu Project:

As I reflect upon 2012, I am grateful and amazed that The Samburu Project con-
tinues to have the good fortune of working alongside Kenya’s Samburu people in 
pursuit of access to clean, safe drinking water. Without the support of hundreds of 
donors, a solid team on the ground and handfuls of volunteers, our accomplish-
ments would have been impossible. This year, we drilled 12 wells (more than ever 
before in a year) completed a full-scale agricultural initiative, enhanced a girls’ 
dormitory with new beds and mattresses and continued to support 40 existing well 
communities. I wish I could say all of this was done without blood, sweat and tears, 
but if I did I would be lying!

Life did get a bit easier in the office in 2012; Stephanie Ng graduated from a part-
time position to a full-time employee. This brought our United States staff to a grand 
total of two people. In addition to the many responsibilities Stephanie tackled in the 
office, she spent three weeks in Samburu with Lucas Lekwale, TSP’s Project Man-
ager in May. After working with The Samburu Project for two years, Stephanie saw 
firsthand the fruits of her labor. On her trip, she visited 38 of the 40 existing wells. All 
the while, our Mitsubishi Pajero was functioning intermittently so among many hours 
along the rough road with a broken vehicle, Stephanie experienced riding on the 
back of a motorcycle for the first time.

Speaking of the truck, shortly after Stephanie’s visit, the Pajero was laid to rest. As 
you might imagine, this caused many transportation challenges during our well drill, 
but it inspired us to launch a capital campaign for a new truck. The campaign was 
a huge success. With this, we ended 2012 on a high note knowing that in the New 
Year we would be able to purchase a “new” truck.

Another 2012 high note was Forever 21’s Samburu Collection. After funding a well 
in 2011, Forever 21 was inspired to design a line of clothing and accessories to help 
raise money for The Samburu Project. The collection launched in April and proved to 
raise funds for and awareness of our organization. 

Our 3rd Annual Walk for Water took place in March in Hermosa Beach. As water was 
the theme, there were torrential downpours. This did not stop people from coming 
out, walking and raising money for clean water. 

While we continue to grow our base of support, we have also worked hard to de-
velop our Board of Directors. In August, we held our first board retreat. Everyone was 
reinvigorated and inspired to continue furthering their work for The Samburu Project. 
This manifested into a board driven holiday party and fundraiser. The board intro-
duced many new friends to the organization; we had lots of fun and raised some 
money too.

I am happy for the success we had in 2012 and I look forward to many new possibili-
ties and clean water for thousands more in 2013.

Sincerely yours,

Kristen Kosinski
Executive Director



INTRODUCTION



WAT E R  I S  L I F E
Every day 4,500 children die worldwide due to the lack of access to clean, safe drinking 
water.  Founded in 2005, The Samburu Project offers a simple solution to this extraordinary 
problem.  The mission of The Samburu Project is to collaborate with communities in 
developing countries to enhance men, women and children’s daily lives by providing 
resources that address immediate needs while promoting long-term sustainability and self-
sufficiency along with cultural integrity.  The Samburu Project provides easy access to clean, 
safe drinking water as a foundation to development to communities throughout Samburu, 
Kenya.

The Samburu Project has drilled 52 wells providing clean, safe drinking water to over 52,000 
people in Samburu. With the advent of clean, safe water in The Samburu Project’s existing 
well communities, new possibilities have emerged for the people of Samburu.

1Women no longer spend 
their days in search of 
water. 2Girls have an opportunity to       

attend school.

Community Health is 
dramatically improved.3 4Food Security increac-

es with the possibility of      
farming.

introduction

WHY WATER?
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PROGRAMS



W E L L  D R I L L
 programs 

The Samburu Project embarked on its 6th well drill in July 2012. With challenges securing permits, 
the breakdowns of well drilling machinery and The Samburu Project’s vehicle and rain, the drilling 
exercise took two months longer than anticipated. Despite these challenges, it was a great success.  
In the end, 12 wells were drilled and equipped bringing clean, safe drinking water to approximately 
12,000 people.  

WELLS DRILLED IN 2012
1 year    12 wells     clean water for 12,000

NTEPES FMC

SIONTA

LERATA B

Funded by:
Clear Blue Global 
Water

Funded by:
Jacky Falkenberg 

Funded by: 
Bob Hoff 

Funded by: 
Ryan’s Well 
Foundation/Rally4Life

NESESIAI

NAIRISHA 2

NAKWAMURU

LOLGERDED

Funded by:
Ryan’s Well Foundation/
Rally4Life

Funded by:
Woodside Wishing 
Well

Funded by: 
Pittsburgh Children’s 
Foundation

Funded by: 
Nimick Forbesway 
Foundation

 SERE OLIPI 
 TRADING CENTRE

LKURROTO

LKISIN 2

LEMPURANAI

Funded by:
The Hansford Family

Funded by:
Mara & Salim Akil

Funded by: 
Blue Planet Netwoek

Funded by: 
Blue Planet Network

GOLGOLTIM

OVERVIEW
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CASE STUDI E S
 programs 

 SERE OLIPI
  TRADING
    CENTRE

 

NAIRISHA 2 

LOCATION: Sere Olipi, Samburu East
GPS COORDINATES: 037.59833o N, 01.130560

COMPLETION DATE: 10 December 2012
YIELD: 0.0333 liters per second
DEPTH: 52 meters
REST LEVEL: 5.6 meters
POPULATION: 1,250

LOCATION: Sere Olipi, Samburu East
GPS COORDINATES: 37.554720 North, 1.117220 East

COMPLETION DATE: 19 December 2012
YIELD: 0.222 liters per second

DEPTH: 67 meters
REST LEVEL: 7.6 meters 

POPULATION: 750

In 2011, The Samburu Project expanded its reach by initiating projects in the 
Sere Olipi region.  This expansion includes the Sere Olipi Primary School 
Well which was funded in part by Nimick Forbesway Foundation. Prior to 
The Samburu Project drilling wells in this area, there had never been a hand 
pumped well. Because wells are still new to the Sere Olipi area, The Samburu 
Project must spend additional time and resources to educate and support the 
community around its water projects.  

In August 2012, leaders from the Sere Olipi Community invited Lucas 
Lekwale, TSP Project Manager to a meeting at the chief ’s office. They 
requested an additional well to be placed in Sere Olipi Trading Centre to ease 
the pressure on the Sere Olipi Primary School Well. After Lekwale deliberated 
with TSP’s hydrogeologist, Joseph Kariuki, it was decided that this was a 
genuine and valid request. There is a great need to ease the pressure of overuse 
on the Sere Olipi Primary School Well which is 1 km away. At that time, It was 
estimated that 5,000 people were using this well! 

This is the 2nd well The Samburu Project has drilled in Nairisha.  In 2011, 
the Nairisha 1 Well was drilled but after it was equipped the community 
found the water to be too salty for human consumption. Though it is not 
used for its initially intended purpose, the water does not go unused. High 
salinity water is beneficial for livestock.   With this, the well has changed 
the lives of everyone in the community because now they do not have to 
move their animals to far places to find water and as a result, there are fewer 
deaths among livestock. For this pastoralist community, their survival is 
directly tied to the wellbeing of their livestock. Not only do they use cows 
and goats as their primary source of food (meat, blood and milk) but also 
oftentimes this is their only source of income. Additionally, when people are 
sick and need to flush their system of toxins, they will drink this salty water 
which clears everything out quickly.

Fortunately, the Nairisha 2 Well has no salinity issues. The community is 
now enjoying clean, safe drinking water.
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      AGRICULTURAL 
   INITIAT I V E S programs 

MARGWE
The Samburu Project completed a full-scale agricultural initiative in the Margwe community. Margwe 
has become a model for the other well communities due to the oversight and maintenance of their well 
(drilled in 2007), initiative to start their own farm, and ability to effectively mobilize the community.

The Margwe Farm’s Evolution
The thought of growing plants and then eating them was very foreign to the Samburu people because they are 
traditionally pastoralists. Thanks to the expertise of Ruben Lekaldero, The Samburu Project’s agricultural consultant, 
the Margwe community has benefited from his knowledge of farming, learning how to prepare the land, grow fruits 
and vegetables and harvest crops. Last season was the first time this community planted.  Though this harvest did 
not yield much due to the drought, they were elated and are hopeful that with the drip irrigation system, the yield 
will be very high in the coming years. 

Beans are the predominant crop in the Margwe Farm because they are rain-fed, however, kale, tomatoes, spinach 
and sorghum are also growing.  Prior to the installation of the drip irrigation system, the community extended the 
farm to five acres with plans to expand their crops with fruit trees and maize. 

There are 33 farmers working the farm with an estimated 165 people directly benefiting. The community is currently 
expanding the farm to include more people.

The farm is divided into two sections; half of the farm is for the community in which the crops or revenue go into a 
collective community account and half of the farm is divided into small plots for each individual farmer.   

The Completion of the Drip Irrigation System
In June, the Margwe community completed the installation of the drip irrigation system, installing the new 
submersible pump and laying and connecting all of the pipes in the trenches which span from the pump to the 
tanks. The trench is about 2,000 feet long, one feet deep and six inches wide.

The community faced many challenges when trying to collect sand, hardcore and other materials for the construction 
of the concrete slab and generator house. The slab or stand where the tanks are placed is about 3 meters wide and 
is made out of cement and stones. The community chose to place the generator near the well site so that the 
night guard can keep watch over both the pump and generator. To prevent anyone from tampering or stealing the 
generator, the community built a permanent structure to house the generator. 
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WALK FOR WATER
       events

OVERVIEW
The Samburu Project’s Walks for Water are fun, family oriented events and great 
fundraisers. Families, local service clubs, students and local business teams all
participate in support of The Samburu Project’s efforts to provide easy access to clean, 
safe drinking water to communities throughout the Samburu District of Kenya.

3rd Annual

125 in attendance

$11,380 raised

1st Annual

K-6 Schoolwide Fundraiser

$9,360 raised

4.28.2012

SOUTH BAY
Los Angeles, CA

5.7.2012

3rd Annual

125 in attendance

$ 13,853 raised

4.1.2012

WOODSIDE ELEMENTARY
Woodside, CA

SEELY PLACE SCHOOL
Scarsdale, NY
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FOREVER 21 CAMPAIGN
          events

GIVE TO LOVE.LOVE TO GIVE
For Spring 2012, Forever 21 joined forces with The Samburu Project. In 2011, 
Forever 21 supported The Samburu Project by sponsoring the drilling of a well. 
To further show their support, Forever 21 donated 10% of the purchase price of 
all items in the Give to Love. Love to Give™ Samburu collection to The Samburu 
Project. The collection premiered in Forever 21 stores worldwide on April 20th, 
2012. 

“We are extremely grateful for the opportunity to use fashion as a vehicle to bring 
awareness to this need and to also provide a way for our customers to get involved 
in this great cause”. Says Linda Chang Senior Marketing Manager of Forever 21 
Inc. 

The partnership was kicked off at a launch event on April 18th at the LA Mart. 
Forever 21 installed a pop up shop featuring the unique fashion collection. 
This event brought together The Samburu Project’s local supporters, celebrities, 
influencers, and Los Angeles’ social elite.
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TRUCK CAMPAIGN  
             campaigns

OVERVIEW
The conversation in The Samburu Project’s October board meeting was dominated by its 
1989 Toyota Pajero which was purchased in 2010 and had just breathed her last breath.  
The Pajero saw 18 wells drilled, countless well repairs, the completion of three agricultural 
initiatives and 30 months of visits to well over 40 communities. Though, as expected in the 
rough terrain of Northern Kenya, there were a lot of breakdowns during those months, the 
Pajero ultimately got The Samburu Project’s team where they needed to go which allowed 
them to succeed in the work they do.

The board decided to launch a capital campaign for the year-end ask in order to buy a 
reliable, 5-year-old Toyota Hilux. The campaign was met with donations from over 100 
people allowing The Samburu Project to purchase a “new” vehicle in 2013.

THE NEW SAMBURU PROJECT TRUCK ARRIVED IN KENYA
MAY 2013

11



STAFF & BOARD



OUR PEOPLE   
      staff & board

AT HOME

STAFF
IN KENYA

Kristen Kosinski
Founder and Executive Director

Stephanie Ng
Project Coordinator

Lucas Lekwale
Project Manager

Ruben Lekaldero
Agricultural Consultant

Juma Lekaruaki
Accountant

Paul Lekuuk
Well Technician

BOARD
Brad Arnold

Susan Baker

Doretta Bonner

Mary Buzas

Janis Davis

Bob Falkenberg

Vivian Geffen

Linda Hooper

Kristen Kosinski

Alan Leavitt

Brian Perri 

Brian Silverman

INTERNS &
VOLUNTEERS

Sarah Ball

Vikas Chhabra

Sage Ellis

Delia Douglas Haight 

Agatha Isabel

Marie Javdani

Jamie Kelleher

Lisa Kim

Erica Liu

Marissa Miller

Maria Nikolayeva

Bolade Olambiwonnu

Lisa Pham

Sapna Rohra

Michael Rossi

Heidi Sheppard

Jawahara Tariq

Charlie Tso

Lauren Van Soye

Shelly Vercruse

Kalin Werner 13
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EXPENSES & REVENUE 
         financials
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